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Skillful journalism and meticulous scholarship are combined
in the full-bodied portrait of that enigmatic folk hero, Henry
Ford, and of the company he built from scratch. Writing with
verve and objectivity, David Lewis focuses on the fame,
popularity, and influence of America's most unconventional
businessman and traces the history of public relations and
advertising within Ford Motor Company and the automobile
industry.
The aim of the Liberty was to standardize aircraft engine
design. The theory was to have an engine design that could
be built in several sizes and thus power airplanes for any
purpose, from training to bombing. The differences in sizes
would be obtained by using different numbers of cylinders in
the same design. A large number of other parts would also be
used in common by all resulting sizes of the engine series.
The initial concept called for four-, six-, eight- and 12-cylinder
models. An X-24 version was built experimentally, and oneand two-cylinder models were built for testing purposes. The
engine design eventually saw use on land, sea, and in the air,
and its active military career spanned the years 1917 to 1960.
In addition, it provided noble service in a multitude of civilian
uses, and still does even today, some 90 years after the first
engine ran. This book covers the complete history of the
Liberty's design, production, and use in amazing detail and
includes appendices covering contracts, testing,
specifications, and much more.
With roots extending back to the first decade of the twentieth
century, Nash Motor Company and the Hudson Motor Car
Company managed to compete and even prosper as
independent producers until they merged in 1954 to form the
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American Motors Company, which itself remained
independent until it was bought in 1987 by the Chrysler
Corporation. In Storied Independent Automakers, renowned
automotive scholar Charles K. Hyde argues that these
companies, while so far neglected by auto history scholars,
made notable contributions to automotive engineering and
styling and were an important part of the American
automobile industry. Hyde investigates how the relatively
small corporations struggled in a postwar marketplace
increasingly dominated by the giant firms of Ford, General
Motors, and Chrysler, which benefited from economies of
scale in styling, engineering, tooling, marketing, and sales. He
examines the innovations that kept the independents'
products distinctive from those of the Big Three and allowed
them to survive and sometimes prosper against their larger
competitors. Hyde also focuses on the visionary leaders who
managed the companies, including Charles Nash, Roy D.
Chapin, Howard Coffin, George Mason, George Romney, and
Roy D. Chapin Jr., who have been largely unexamined by
other scholars. Finally, Hyde analyzes the ultimate failure of
the American Motors Company and the legacy it left for
carmakers and consumers today. Storied Independent
Automakers is based on extensive research in archival
collections generated by the three companies. Residing in
large part in the DaimlerChrysler Corporate Collection, these
sources have been seldom tapped by other scholars before
this volume. Auto historians and readers interested in
business history will enjoy Storied Independent Automakers.

This two-volume collection looks at the life and work of
Alfred Pritchard Sloan, Jr. (1875-1966), chief executive
of General Motors from 1923 to 1946, whose unique and
ahead-of-its-time management style left an indelible
mark on business and management studies.Also
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featuring an extensive bibliography, this set will prove
valuable to business students and researchers alike.
“The book is a first-rate social history of automobile
workers in the pre-union era. I wish that I had written it.”
— Stephen Meyer, University of Wisconsin-Parkside
This book is a comprehensive history of automobile
workers in the pre-union era. It covers changes in the
kinds of workers who staffed the auto factories,
developments in the labor process and in overall
conditions of work, daily life outside the factories,
informal responses of workers to routinized,
monotonous, and highly structured work, and automobile
worker unions before the creation of the United
Automobile Workers. Although the 1920s were seen at
the time as a period of peaceful and cooperative labor
relations, author Joyce Peterson looks beneath the
surface to discover the many ways in which auto workers
expressed their displeasure with and attempted to fight
against working conditions. The book also examines the
Briggs strike of 1933, the first strike to significantly
register the impact of the Great Depression upon the
automobile industry and to mark the end of the pre-union
era. The automobile industry was a model of twentieth
century mass production techniques, of managerial
organization, and of labor relations. Studying automobile
workers in their historical and social setting explains a
great deal about the nature of modern industry—how it
affects the daily life and work of employees and how
workers see themselves as individuals and members of
a working class.
Prior to 1862, when the Department of Agriculture was
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established, the report on agriculture was prepared and
published by the Commissioner of Patents, and forms
volume or part of volume, of his annual reports, the first
being that of 1840. Cf. Checklist of public documents ...
Washington, 1895, p. 148.
User Unfriendly will be valuable to historians of technology,
students of American culture, and anyone interested in our
modern dependence on machines and gadgets.
"The race between two ambitious, complicated men in the
early 1900s to create the most extravagant, complicated
timepiece ever"-Case studies that examine how firms coordinate economic
activity in the face of asymmetric information—information not
equally available to all parties—are the focus of this volume. In
an ideal world, the market would be the optimal provider of
coordination, but in the real world of incomplete information,
some activities are better coordinated in other ways. Divided
into three parts, this book addresses coordination within firms,
at the borders of firms, and outside firms, providing a picture
of the overall incidence and logic of economic coordination.
The case studies—drawn from the late nineteenth and early
twentieth century, when the modern business enterprise was
evolving, address such issues as the relationship between
coordination mechanisms and production techniques, the
logic of coordination in industrial districts, and the
consequences of regulation for coordination. Continuing the
work on information and organization presented in the
influential Inside the Business Enterprise, this book provides
material for business historians and economists who want to
study the development of the dissemination of information
and the coordination of economic activity within and between
firms.

First published in 1999, this book explores pint points,
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compares and dates the development of product
differentiation and variety. This book also analyses’ how
firms have embraced a variety of ways of efficiently
managing this verity though production, the design of the
product as well as in the relations with the suppliers and
distributors.
A career engineer at Studebaker, Harold E. Churchill
became president of the recently merged StudebakerPackard Corporation in 1956, at a time when finances
were shaky and an aging product line was losing ground
to the Big Three. Quickly launching a program of
"realism and common sense," he focused the company's
energies on a few selected market segments where he
saw opportunities for gain. His vision for a compact
economy car led to the Lark, the hit model that
Studebaker desperately needed. This thorough
examination of Churchill's leadership of StudebakerPackard draws upon Board of Directors minutes, internal
documents, oral histories and media reports in
constructing a detailed account of these crucial years. In
addition to covering the cars and trucks produced under
Churchill in detail, it closely traces Churchill's actions as
president and analyzes his motivations, the pressures he
faced, his leadership style and the success or failure of
his tenure.
Munitions IndustryIndex of Trademarks Issued from the
United States Patent and Trademark
OfficeHearingsIndex of Patents Issued from the United
States Patent OfficeMoody's Analyses of Investments
and Security Rating BooksCertified List of Domestic and
Foreign Corporations for the Year ...Index of Trademarks
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Issued from the United States Patent OfficeLiberty
EngineA Technical & Operational HistorySpecialty Press
Now revised and updated, this book tells the story of how
the automobile transformed American life and how
automotive design and technology have changed over
time. It details cars' inception as a mechanical curiosity
and later a plaything for the wealthy; racing and the
promotion of the industry; Henry Ford and the advent of
mass production; market competition during the 1920s;
the development of roads and accompanying highway
culture; the effects of the Great Depression and World
War II; the automotive Golden Age of the 1950s; oil
crises and the turbulent 1970s; the decline and then
resurgence of the Big Three; and how American car
culture has been represented in film, music and
literature. Updated notes and a select bibliography serve
as valuable resources to those interested in automotive
history.
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